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[ WHEN PENGUINS FLY ]

June 03, 2008  

Washington Lottery just launched a new TV
campaign by Publicis’ Seattle office, which was
directed by Jerry Brown from Sticks+Stones Studios.

One of the spots features flightless birds—a penguin,
chicken and an emu—given the power to fly.

“I love the free spiritedness of the campaign,
especially ‘Birds’,” said Brown, in a release.

“The agency brief was to make a modern piece of
film that didn’t smell too much like self-indulgent
conspicuous consumption or advertising,” he said.
“The whole point was to execute a story in a way
that fit their objective of making spots people could
feel good about, spots that hint at the good things
lottery winners can accomplish—to show someone
doing something for someone, that they couldn’t do
for themselves.

“The fresh, stripped-down execution is what cuts to the core of the Washington Lottery strategy, which
is all about getting people to look at the lottery in a new inconspicuous light. Five, maybe 10 years
ago, the ‘Birds’ spot might have been a concept about a lottery winner buying a Learjet and blasting
flightless birds around the globe sipping champagne. But, thankfully the days of ‘funny’ lottery winners
spending wildly seem to be winding down. The focus of this idea is squarely and most certainly on the
birds, not the people.”

Credits

Washington Lottery
Agency: Publicis in the West, Seattle
Executive Producer: Derek Ruddy
Creative director: Dan Fietsam
Art director: Scott Rasmussen
Copywriter: Jeff Siegel
Production company: Sticks+Stones Studios, Los Angeles
Director: Jerry Brown

Originally published in Marketing Magazine, June 2008

Home News Creative Community CareerZone Resources Our Products Contact Us

http://ad.doubleclick.net/click;h=v8/373f/0/0/%2a/z;207447985;0-0;0;26366864;3454-728/90;28167001/28184880/1;;~sscs=%3fhttp://www.capma.org/2008awardseve.html
http://ad.doubleclick.net/click;h=v8/373f/0/0/%2a/p;206519931;0-0;0;26366864;969-200/90;27678956/27696835/1;;~sscs=%3fhttp://www.marketingmag.ca/marketingweek/index.html
http://www.marketingmag.ca/english/index.jsp
http://www.cardonline.ca/
http://www.rogersb2bmedia.com/mrkt/new
http://www.rogersb2bmedia.com/mrkt/new
http://www.marketingmag.ca/english/rss/index.jsp
http://www.rogersb2bmedia.com/mrkt/new
http://www.marketingmag.ca/english/community/photosgallery/index.jsp
http://ad.doubleclick.net/click;h=v8/373f/0/0/%2a/j;207604272;0-0;0;26366864;4307-300/250;28218561/28236440/1;;~sscs=%3fhttp://www.transcontinental-printing.com/know
http://www.marketingmag.ca/english/creative/internationalcampaign/article.jsp?content=20080603_132600_1228#
http://qml.quiettouch.com/files/publishing/marketing/MarketingDaily/2008/Washington_birds.mov
http://www.marketingmag.ca/english/creative/internationalcampaign/index.jsp
http://www.marketingmag.ca/english/creative/index.jsp
http://ad.doubleclick.net/click;h=v8/373f/0/0/%2a/l;44306;0-0;0;26366864;5975-320/156;0/0/0;;~sscs=%3f
http://www.marketingmag.ca/english/index.jsp
http://www.marketingmag.ca/english/news/index.jsp
http://www.marketingmag.ca/english/creative/index.jsp
http://www.marketingmag.ca/english/community/index.jsp
http://www.marketingmag.ca/careers/index.html
http://www.marketingmag.ca/english/resources/index.jsp
http://www.marketingmag.ca/english/products/index.jsp
http://www.marketingmag.ca/english/contact/index.jsp


9/18/08 4:06 PMCreative | International Campaigns | When penguins fly

Page 2 of 2http://www.marketingmag.ca/english/creative/internationalcampaign/article.jsp?content=20080603_132600_1228

[ Contact Us ] [ Advertising Opportunities ] [ Subscribe to Marketing Magazine ] [ Give a Gift ] [ Customer Service ] [ About Us ] [ Privacy ] [ Site Map ]

 Great move: I never liked the ads in the first
place 

 Good move: the novelty of the concept wore
off some time ago 

 Indifferent: I stopped noticing CT advertising
when they retired Canadian Tire guy 

 Too bad: Every time I went into the store and
saw the signs, I remembered the ad campaign.
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